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Introduction

Simon O'Mahony

Started career in direct and catalogue marketing

Worked across B2C and B2B businesses in senior marketing roles

Six years at Screwfix as Head of Marketing covering multiple channels and helping to grow
trade counters

Nine years at Nisbets in different roles, predominantly Marketing, joining the Board in 2012
Board member at Toolstation and National Timber Group
Loves data, testing and delivering a strong ROI

Lived in the SW for nearly 20 years
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2023 Media Landscape

Source:
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The UK is a digital society

* Multiple devices per
person

* Heavy social media use

e Marketing spend reflects

this
$45.24 +10.2% $37.42 +12.8%
BILLION +54.2 BILLION BILLION +54.3 BILLION
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With "mobile first" internet users

OVERVIEW OF INTERNET USE

ESSENTIAL INDICATORS OF INTERNET ADOPTION AND USE

TOTAL INTERNET USERS AS YEAR-ON-YEAR CHANGE AVERAGE DAILY TIME SPENT PERCENTAGE OF USERS
INTERNET A PERCENTAGE OF IN THE NUMBER OF USING THE INTERNET BY ACCESSING THE INTERNET
USERS TOTAL POPULATION INTERNET USERS EACH INTERNET USER VIA MOBILE PHONES

66.11

MILLION UNCHANGED] +224 THOUSAND -6.7% (-25 MINS) -0.6% (-50 BPS)

SOURCES: we
° COMPARABILITY: arel (o) Meltwoter

social
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e Static number of
internet users

* High time usage per day
but falling
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People are spreading their time across different channels

D LZ
NS

THE UNITED
KINGDOM

THE AVERAGE AMOUNT OF TIME EACH DAY THAT INTERNET USERS AGED 16 TO 64 SPEND WITH DIFFERENT KINDS OF MEDIA AND DEVICES

e Overall consumption
levels are up

@ . L 1] * Significant increase in
time spent listening to
SH 47M 4H 11M H56M 1H 50M

TIME SPENT USING
THE INTERNET

TIME SPENT WATCHING TELEVISION
(BROADCAST AND STREAMING)

TIME SPENT USING
SOCIAL MEDIA

TIME SPENT READING PRESS MEDIA
(ONLINE AND PHYSICAL PRINT)

YEAR-ON-YEAR CHANGE

-6.7% (-25 MINS)

TIME SPENT LISTENING TO
MUSIC STREAMING SERVICES

YEAR-ON-YEAR CHANGE
+4.6% (+11 MINS)

TIME SPENT LISTENING
TO BROADCAST RADIO

YEAR-ON-YEAR CHANGE
+7.4% (+8 MINS)

TIME SPENT LISTENING
TO PODCASTS

YEAR-ON-YEAR CHANGE
+46.7% (+35 MINS)

TIME SPENT USING
A GAMES CONSOLE

podcasts

TV still an important
channel

2 hours per day on Social

@ =

1H 35M 1H 20M

YEAR-ON-YEAR CHANGE YEAR-ON-YEAR CHANGE

+23.4% (+18 MINS) +9.6% (+7 MINS)

channels
TH 1TOM

YEAR-ON-YEAR CHANGE

+12.9% (+8 MINS)

SOURCE e we
a are, = <ODMeltwater
social
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Awareness: A mix of traditional and new

PERCENTAGE OF II ) J » AGED 16 TO 64 WHO DISCOVER NEW BRANDS, PRODUCTS, AND SERVICES VIA EACH CHANNEL OR MEDIUM

* Google still the main
source of brand
discovery

TV ads still have a
significant impact — high
recall rates

* Social media ads now
6th major source of
brand discovery

we
are, . <OD>Meltwater
social
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Online Conversion: Offers + Ease

ONLINE PURCHASE DRIVERS

PERCENTAGE OF INTERNET USEF 4 WHO SAY EACH FACTOR WOULD ENCOURAGE THEM TO COMPLETE AN ONLINE PURCHASE

FREE DELIVERY

COUPONS AND DISCOUNTS 38.8%

EASY RETURNS POLICY 31.2% «
LOYALTY POINTS 35.3%

NEXT-DAY DELIVERY 34.6% «
REVIEWS FROM OTHER CUSTOMERS 33.5%

( FAST, EASY ONLINE CHECKOUT 311% ]
| “GUEST”CHECK-ouT [/
19:4%
D 17)%  PRODUCT OR COMPANY IS ECO-FRIENDLY
16.0%
I 137%  “LIKES” OR GOOD COMMENTS ON sOCIAL <
B 12.2%  ENTRY INTO COMPETITIONS
11.0%
D 93%  EXCLUSIVE CONTENT OR SERVICES

O are
SOURCE are
social

DIRECT

* Free Delivery the most
important factor in
conversion online

* In the current economic
climate "getting a deal"
is @ major factor

* Hygiene factors still
important

* 14% of customers cite
positive social media
comments as a factor
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A mix in spend growth — cost increases & new channels

ANNUAL SPEND ON DIGITAL ADVERTISING BY FORMAT (U.S. DOLLARS, FULL-YEAR 2022)

TOTAL ANNUAL SPEND ON
DIGITAL ADS (ALL TYPES)

=] |
$37.42

BILLION

YEAR-ON-YEAR CHANGE
< +12.8% (+$4.3 BILLION)

ANNUAL SPEND ON
ONLINE CLASSIFIEDS

$1.95

BILLION

YEAR-ON-YEAR CHANGE
+0.9% (+$17 MILLION)

SOURCE
@ COMPARABILITY:
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ANNUAL SPEND ON
ONLINE SEARCH ADS

P

$16.26
BILLION
YEAR-ON-YEAR CHANGE
+12.8% (+$1.9 BILLION)

ANNUAL SPEND ON
DIGITAL AUDIO ADS

-
$192.3

MILLION
YEAR-ON-YEAR CHANGE
+17.6% (+$29 MILLION)

Direct Commerce South West

ANNUAL SPEND ON
DIGITAL VIDEO ADS

$9.68

BILLION

YEAR-ON-YEAR CHANGE
+18.2% (+$1.5 BILLION)

SHARE OF TOTAL DIGITAL
AD SPEND: MOBILE DEVICES®

]

49.0%

YEAR-ON-YEAR CHANGE
+4.5% (+210 BPS)

ANNUAL SPEND ON
DIGITAL BANNER ADS

1)

BILLION
YEAR-ON-YEAR CHANGE
+8.1% (+$567 MILLION)

SHARE OF TOTAL DIGITAL
AD SPEND: SOCIAL MEDIA

30.2%

YEAR-ON-YEAR CHANGE
+11.3% (+306 BPS)

*ADVISORY:

23rd March 2023
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ANNUAL SPEND ON ONLINE
INFLUENCER ACTIVITIES

0

$928.0

MILLION
YEAR-ON-YEAR CHANGE
+18.4% (+$144 MILLION

SHARE OF TOTAL DIGITAL
AD SPEND: PROGRAMMATIC

(<)

82.2%

YEAR-ON-YEAR CHANGE
+2.5% (+200 BPS)

we
are, . <OD>Meltwater
social

Online Search Spend
Increase driven mainly
by increasing CPC rates

More money going into
Video Ads

Big increase in
Influencer Activities &
Digital Audio Ads (from
smaller share)
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Social Spend is increasing

$11.31 +25.6% +11.3%

BILLION +52.3 BILLION +306 BPS

we
are, . <O>Meltwater
social
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Facebook & You Tube still dominate UK Social space

Channel % Change Number
Twitter +25.8% +4.8m
34.40 YAl 35.00
e T et Snapchat +7.3% +1.5m
Linked In +2.9% +1m
You Tube -0.9% -500k
Facebook -1.9% -650k
49.20
MILLION Pinterest -13% -1.2m
Tik Tok -9.9% -2.2m
Instagram -9.5% -3m

28.75

MILLION

P

23.15 22.15 19.66 7.61

MILLION MILLION MILLION MILLION

PINTE!

11.5%
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Summary

* People are spreading their time across multiple e
channels and consumption levels have increased @ Targeted proliferation strategy

across newish channels (podcasts) but also
traditional (press media)

v, Short form video vital

 Digital ad spend significantly increasing in .@.
Influencer & Video Ads °=" Influencer brand boost

* People are still significantly influenced by the opinions Ny .
of friends and family in their brand choices much of this "8); Recommend a friend
conducted in social media channels )l

* Free Delivery is a major driver of online conversion - :- Targeted or wide?

e Social media interaction remains high with more )
opportunities to reach audiences with targeted ads with A _ , ,
nearly 25% of people discovering brands in this channel. "\@); Potential new hunting ground:
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Recruitment Opportunities
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ldeas for 2023 B&Q’s

Marketplace

One year highlights

* Social commerce is being invested in by all the social Croated
channels. There is an early mover advantage if the :!%':L'?m""' P ore seters. |
audience profile fits

* Marketplaces can offer a new customer base and good
product testing opportunities

Grown online sales

* Lack of payment methods is a barrier to conversion —a e

24%

comprehensive offer will attract new customers o l

Jul22 Feb23

Q Added 14 more ”

categories and now have ’/,

¢ 18 categories :

Eﬁé‘?t?

Light ngpo«enodswwwmucwmces kitchen sinks
upstooas ware & tableware. decorative. bathroom, furniture. sovsge
wall& ngs tmas. garden structures & leisure. paint. painting
'"9 heating & cooling. greens. electrical




|deas for 2023

e Promotions and offers are vital in the current

economic climate but ensure you look at
customer profitability

e Can you create a new customer base by offering "second hand"

products

* Explore Partnerships in your sector - share recruitment costs

targeting and tracking options

The case for free shipping

People order more People spoend more People buy more

- or bout 2.5 Reems People spend over $3 more o Pecple buy over $22 more

14.7%
* Digital TV ad campaigns are cheaper than you think and have great

+5.8% (+80 BPS)




Q&A
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