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5 HUMAN
TRUTHS
AND THEIR IMPACT ON MARKETING



WE ARE ALL SELLING SOMETHING TO SOMEONE.



T H E  P R O B L E M :

WE’RE NOT SELLING TO A “DEMOGRAPHIC” OR A 
“TARGET” AUDIENCE OR TO “CONSUMERS.”



WE’RE TRYING TO CONNECT WITH HER.



WHAT IF WE BETTER UNDERSTOOD HOW HUMANS ARE WIRED?

(THEN WHAT IF WE APPLIED THAT TO MARKETING?)



95% OF THE BUYING DECISIONS WE MAKE ARE DRIVEN BY EMOTION.



THERE ARE SOME THINGS THAT MAKE US ALL THE SAME.



THESE ARE HUMAN TRUTHS  
(PROVEN THROUGH SCIENCE).
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• 95% of the decisions we make are driven by emotion

• The brain remembers events triggered by emotion

• We remember first impressions—how we feel

Make them feel something.
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THE BRAIN CRAVES 
EASE AND ORDER
• It will always choose the easy route. It takes shortcuts.

• Consumers want an EASY experience more than anything 

• We’ve learned to filter content quickly



THE BRAIN CRAVES 
EASE AND ORDER
• It will always choose the easy route. It takes shortcuts.

• Consumers want an EASY experience more than anything 

• We’ve learned to filter content quickly

Simplify everything.
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HUMANS HAVE LIMITED
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• We have an 8 second attention span (a goldfish has 9)

• Consumers hate too many choices (3 options is ideal)

• Entertain, if possible



HUMANS HAVE LIMITED
ATTENTION
• We have an 8 second attention span (a goldfish has 9)

• Consumers hate too many choices (3 options is ideal)

• Entertain, if possible

Don’t overwhelm. Be brief.
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HUMANS ARE VISUAL

• 90% of what we learn is visual  (we learn by seeing)

• People prefer images over words (process 60,000x faster)

• Consumers tend to scan copy



HUMANS ARE VISUAL

• 90% of what we learn is visual  (we learn by seeing)

• People prefer images over words (process 60,000x faster)

• Consumers tend to scan copy

Make images impactful.
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HUMANS ARE ATTRACTED
TO BEAUTY

• We are naturally drawn to what is visually pleasing

• First impressions (what something looks like) last forever

• Consumers have developed an elevated design aesthetic



HUMANS ARE ATTRACTED
TO BEAUTY

• We are naturally drawn to what is visually pleasing

• First impressions (what something looks like) last forever

• Consumers have developed an elevated design aesthetic

Design matters.















1. HUMANS RESPOND TO EMOTION

2. THE BRAIN CRAVES EASE & ORDER

3. HUMANS HAVE A LIMITED ATTENTION SPAN

4. HUMANS ARE VISUAL

5. HUMANS ARE ATTRACTED TO BEAUTY

5 BASIC HUMAN TRUTHS



T H E  A N SW E R :

BE MORE HUMAN.



Brent Niemuth
brentn@jschmid.com

THANK YOU!


