
MEDIA PLANNING IN 
TODAY’S CHALLENGING 

ENVIRONMENT:



Whistl are experts in enabling brands to connect 
with consumers in their homes
We apply insight and data analytics to target 
households that fit specific geo-demographic profiles



RELISH ARE A BRAND PARTNERSHIPS 
AGENCY

When more than one brand works 
together, the benefits multiply for all 
stakeholders

Advertisers reach new audiences

Distributors enhance their customers 
experiences
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CHALLENGES
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Challenges to Advertising Channels
Declining circulations and increasing costs
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22% inflation in Admail costs since 2018



Who Cares?
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Challenges to Advertising Channels

April 2021 – end 
to default data 
sharing on apps

Sept 2021 –
blocked default 

tracking practices

Sept 2023 –
further 

restrictions in 
tracking practices

Sept 2022 –
impacted push 

notifications



Challenges to Advertising Channels

Original plan for 
2022

June 2021 –
delayed to 2023

2023 – plan for 
2024 finally 

issued

July 2022 –
announced 

further delay



Challenges to Digital Effectiveness: Adfraud
Grows in line with the growth in digital marketing





WHISTL’S ANSWER
Offering channels where cost-effective reach is growing
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Trust matters



Attention matters



Effectiveness matters

“by the end of 2020, 
80% of our marketing 
budget was going to 
Google and Meta”

“In 2021 doordrops
began delivering the 

same CPAs as in-
platform Facebook” “We discovered that 

doordrops are not only a 
great channel for conversions 

at scale but also for that 
strong Lifetime Value : 

Customer Acquisition Cost 
ratio we are looking for”

“Between September 21 and 
March 22 doordrops became 
one of our biggest channels 

delivering the highest volume of 
subscriptions”



Sustainability matters

such as TV, Press 
and Radio

such as 
Doordrops and 

Direct Mail

such as PPC, 
Display and 

Social



INCREASES IN PLANNING 
OPPORTUNITIES



NICHE TARGET AUDIENCE? NICHE 
RETAILERS



*Communications client media activity over one full year

New image

Inserts stay around 55% longer than ads*

• High response rates from targeted mailing
• Align with trusted communications from partner 

brand
• Add call to action, competitions and offers to 

boost sampling campaign – qr codes!
• Give context and more info on your sample and 

brand
• Easy to test creative, timings and regions
• Vouchers provide trackable metrics to drive 

footfall
• Quality paper stock and finishes showcase your 

brand beautifully 
• SUSTAINABLE CREDENTIALS
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SWAP 
INVENTORY



ECOM? USE YOUR PD TO 
GENERATE REVENUE

Customers experience 
surprise and delight

Match product 
samples

Charge media fee to 
distribute samples/ inserts
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SUMMARY

• We are living through an unprecedented period of change that is challenging some of the 
media planning norms of the last couple of decades

• The transference of marketing budgets from traditional to digital media need not be one way
• Regulatory change is bringing headwinds to digital channels that compliant print channels 

can benefit from
• Could it be your missing ingredient?


