(c CONFERWITH
LIVE SHOPPING

The ultimate personalised experience
for your customers
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UK eCommerce sales
as a % of Retail

eCommerce has since

readjusted
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But we know what the

Was the breakout way
future looks like

to shop
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gy Live shopping
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One to Ma Ny  Took off in China, but take-up
has been slower in the West

LiVG ShOppI NQ post pandemic

China’s frequent live-commerce users watch more often and spend more
money than users in other regions.

Average number of live shows attended in past 12 months,! frequent live-commerce users

TeeTEFTYT TEFTTETTET FOONOOOTET FOOOOOOON

China Europe Latin America

Average annual spend on live commerce,? frequent live-commerce users, $

1,550 650 1,000 1,000

Europe Latin America us
B r:w:.ku--.-.‘h;lw the past 12 months?

McKinsey & Company
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O ne '|'O O ne Did take off in the pandemic,

and is now becoming relevant

L ive S hopp| ng for eCommerce players

Pandemic Gains

Quarterly revenue of Zoom Video Communications®

IZoom Consolidates

$1,200m \‘ m

$1,000m
$800m
$600m
$400m
$200m

$0m
Q1 Q4 Q1 Q4 Qi Q4 Qi Q4 Qi

2019 2020 2021 2022 23

* Zoom's fiscal year 2023 ends January 31, 2023
Source: Zoom

©@®0O statista %a




fﬂ' Omnichannel retail

Retail stores

2 Contact centre

/ﬂ\ Working from home

Example
retailers

M&S

EST. 1884

SAMSUNG

Dunelim)

/3;%0’9/72&”

EST. 1977




4. eCommerce

A5 1 eCommerce can provide this same customer experience,

Example

,ﬁi even with out physical stores pure plays

SNUG

nordoreen

COPENHAGEN

(]

THE HOUSE OF

BRUAR

2 Contact centre /ﬂ\ Working from home w




How video helps shoppers

Passive Active

(Self-guided) (Supported with
expertise)

Selection O 0
Find the right product

Discovery
Introduce new products

Conversion
Add products to the basket

Upselling

Suggest complementary products
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Qutcomes
..having that ‘ “ Customer satisfaction
opportunity to 2 VN Net Promoter Scores above 70

connect instantly
with someone,
getting all the
advice that you

need and makin .
8 b , /il Conversion rates
n

Averaging 23%

your day much
easier. Who
wouldn’t want
that?

Nivine Rammal,

L'Occitane Head of i Avera geo rder values

Training and Customer
Experience 50% higher than eCommerce
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EN PROVENCE

Case study: retail

[] Additional channel

Using retail teams to engage
with customers online

|/ High performance
NPS, Conversion and AOV
equivalent to Retail

CONFER vt
GWITH /GREENHOUSE I(I)\(“.&!}I\I‘\’NI.

broaden

the options to the customer. .J'j AdOption Cha"enge
Strong training required &
must monitor missed calls
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Case study: contact centres

&

Outsourced people

solution

“Sleep Experts” assessed for
suitability trained in the
Emma brand

Performance analytics
Call behaviour is tracked and
coached to optimize returns

Unit Economics
Calculated on a revenue per
minute basis
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Case study: working from home

Edit  View Hi Window  Help 14 Jan 11:55

ig Chill Carne X @ NewTab o 8ig X | @ Recent - Onel X sc X $§ TheBigChil Comers: & X  +

=0 v @@= o @me % Ye BN

C & snugsofa.com/prod

The Big Chill Corner Sofas - Large £2951.00

Select Size

Select Colour

Select Legs

Your life’s about to get a whole lot more comfortable.
Our Large Big Chill Comer Sofas are perfect for
anyone looking to inject style into their homes. We
have designed the ever-so-stylish large comer sofas
with real life in mind. Like all fabrics at Snug, The Big
Chil sofas are made with spil-resistant fabrics,
meaning you can rest your moming cuppa on the
sofa arm and not worry aboul spills. And if you're
wondering ‘how will 1 get that comer sofa into my
home?' Well, we've got greal news. These corner
sofas are delivered in parts, making them easy t{fi
carry upstairs and through narrow door frames. OF
and the assembly is easy too. You don't need any

1

Case Study

Ease of use

Easier than the
showroom, when aided
by sales tools

High staff

satisfaction
Enjoyable experience
and good feedback

High value

purchases
Showrooms not always
necessary



Visual studios

- Immersive retail experience rent free

Private and confidentiakd2 3
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P | ann | N g 'FO r Live Shopping presents the opportunity to add an
incremental sales channel. Its not too late to get live

pe(] I( 'I'rqd | ng and trading for peak trading.

Fast POC Outsource Expect volume
people before peak

Standard tech Utilise an outsourced People plan their

platforms like team for live purchases before

Magento, Big shopping to test peak.
Commerce, Shopify
are fast integrations
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Thank you
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